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The problem

Thechallengeof ¢ 2 Y S fe@lth in Africatranscendsmere accessto sanitaryproducts and contraceptivesit's a multifaceted issue
intertwined with cultural stigma, limited resources,and educationalgaps Many women and girls face insurmountableobstaclesin
managingheir healthdue to the unavailabilityof affordable,sustainable and safe hygienicproducts,diagnosticsand treatments This
scarcitynot only impactstheir physicalWwell-beingbut alsodeterstheir educationalpursuitsand economicparticipation

Throughoutthe region,s 2 Y S je&lthremainsa taboo subject,leadingto widespreadmisinformation,shame,and exclusion Coupled
with limited accessto proper facilities and resources,girls frequently miss school during their menstrual cycles, perpetuating
educationaldisparitieshinderingtheir overalldevelopment

AcrossSubSaharanAfrica health burdensfor women are systematicallyunderestimated,with an absenceof data that excludeor
undervalueimportant conditions Womenfacebarriersto care,diagnosisand suboptimaltreatment. In addition, there hasbeenlower
investmentin ¢ 2 Y S fe@lth conditions relative to their prevalence,reinforcing a cycle of weaker scientific understandingabout
g 2 Y S yodiésandlimited datato de-risknew investment

ElleL y G S NJ/ lefiorks2ug therefdée substantiallymore than providing sustainablemenstrual products it's about recognisingthe
problemin the contextof ¢ 2 Y S lye&lth, fosteringan environmentwhere menstrualand reproductivehealthis normalised ntegrated
into societaldiscourse,and women are providedwith the carethey need Throughthis holistic approach,we catalysepositive social
change uplift communities,and contribute to genderequalityandwomen'sempowermentin Africa
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The context In South Africa S
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~ 10% of women live with endometriosis.

~ 1lyear average diagnostic delay for endometriosis.

~ 90% women experience menstrual pain and cramping around their period.
~ 7 million girls miss 25% of their schooling each month due to:

Lack of premenarchealtraining.

Lack of access to safe and sustainable menstrual products.
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Lack of access to medical professionals to deal with their unique needs during their reproductive journey.

Lack of diagnosis for menstrual and reproductive disorders.

Lack of research data to drive diagnostics, treatments, and cures.

Lack of data to provision Al enabled healthcare services.

© N o g k~ WO DM PRF

Lack of assurance in the provision of products and services.
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1. Lack of pranenarcheatraining.
A Education programmes

2. Lack of access to safe and sustainable menstrual products.
A Elle menstrual product line

3. [IO1 2F RAALISYaAay3ad 2F LI AY YSRAOIFIGOAZ2Y o0b{!L5Qabuv
A Moxie

4.  Lack of access to medical professionals to deal with their unique needs during their menstrual journey.
A Womany

5. Lack of diagnosis for menstrual disorders.
A Elle diagnostics

6. Lack of research data to drive diagnostics, treatments, and cures.
A ElleStudies

7. Lack of data to provision Al enabled healthcare services.
A ElleHealth

8. Lack of assurance in the provision of menstrual health products and services.
A Moxie andassurance driven products and services

ELLENTERNATIONALIGTRATEGY SUMMARY
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Narrowingof the g 2 Y S le@ith gapwould allow 3.9 billion womento live
healthier, higherquality lives It could alsoallow at least$1 trillion annually
by 2040 to be pumped into economic productivity, which reflects how
narrowingthe gapwould leadto fewer earlydeaths,fewer health conditions,
extended economic and societal capacity to contribute, and increased
productivity.

Theseestimatesc while significantg are likely an underestimationgivendata
limitations.

ELLENTERNATIONALISGTRATEGY SUMMARY

In collaboration with the WORLD
McKinsey Health Institute ECONOMIC
FORUM

Closing the Women’s
Health Gap: A $1 Trilion
Opportunity to Improve
Lives and Economies
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https://www.mckinsey.com/mhi/our-insights/closing-the-womens-health-gap-a-1-trillion-dollar-opportunity-to-improve-lives-and-economies
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Assets in current pharma pipelines, number of assets vs. contribution to women suffering by disability (years lived in disability, or YLD) in %

Assets currently in pipeline (preregistration to phase lll)
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% of women suffering caused by disability

Note: Includes pipeline of assets (including the assets that have previously been approved for other conditions) across 67 conditions, mapped to their respective (1] Univgrsitv of Washington
years of life lost rate and years of life lived with disability rate from the Global Burden of Disease dataset. [2] McKinsey
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Ratio of prevalence to diagnosis based on epidemiological @ Estimated cases diagnosed
data sources and US claims data (Jan 2019-Aug 2022) (O Estimated cases not diagnosed

Women’s health conditions

Menopause'’
8 in 10 women are not diagnosed

QO
Q)

0®
O®
00 |00

With less access to
healthcare, women in Sub

Saharan Africa have few Endometriosis® . Beed
_ _ _ 6 in 10 women are not diagnosed O O O Q
options for diagnosis of
conditions.

Fons eeeed
2 in 10 women are not diagnosed . ‘ ‘ Q O

'Estimated US female population experiencing vasomotor symptoms; Craig Best et al., “Prevalence of menopausal symptoms in mid-life women: Findings from
electronic medical records,” BMC Women'’s Health, August 2015, Volume 15.

**Endometriosis,” Office on Women's Health, US Department of Health & Human Services.

IPolycystic ovary syndrome; Institute for Health Metrics Evaluation, used with permission.

*Arthur L. Burnett et al,, “Prevalence and risk factors for erectile dysfunction in the US," American Journal of Medicine, February 2007, Volume 120, Number 2.
"Benign prostatic hyperplasia with lower urinary tract symptoms; Gary Boas, *Prostatic Artery Embolization (PAE)," Radiology Rounds, Massachusetts General
Hospital Department of Radiology, September 2019, Volume 17, Number 9.

Source: © 2023 Komodo Health, Inc. All rights reserved. Reproduction, distribution, transmission, or publication is prohibited. Reprinted with permission;
American Journal of Medicine, BMC Women's Health; Institute for Health Metrics Evaluation, used with permission; Massachusetts General Hospital
Department of Radiology; Office on Women's Health in the Office of the Assistant Secretary for Health

McKinsey
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https://www.mckinsey.com/industries/life-sciences/our-insights/closing-the-data-gaps-in-womens-health#/

Polycystic Ovary Syndrome (PCOS)

Diagnosticsre nontrivial, but possible

Variable National Institutes of Health Rotterdam Androgen excess and PCOS society
Hyperandrogenism? + +

Ovulatory dysfunction2 +

Polycystic ovarian morphological features - =2 of 3 criteria =1 of 2 criteria

Table derived from McCartney et al 2

H Clinical (hirsutism assessed by the Ferriman—Gallwey scale, acne, and male-pattern hair loss) or biochemical hyperandrogenism (total and/or free testosterone, androstenedione, and/or DHEA-S level above the
upper 95th percentile of 98 healthy non-hirsute eumenorrheic women).

n Menses are interval <21 days or =35 days or eumenorrhea with progesterone <3 to 4 ng/mL a week before anticipated menses (days 21 or 22).
n Polycystic ovarian morphological features are defined as 12 or more antral follicles (2-9 mm in diameter) in either ovary, an ovarian volume that is =10 mL in one or both ovary.

PCOS, polycystic ovary syndrome.

ELLENTERNATIONALIGTRATEGY SUMMARY
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https://www.liebertpub.com/doi/full/10.1089/andro.2021.0020
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research could generat&l 3 : upwards of$1.2 trillion USD ~
billion USDin economic :

returns.

The Wham Report . 22YySyQa | SHfGK Lyy2@FGA2y hLILRNIdzyAde al LI
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https://orwh.od.nih.gov/sites/orwh/files/docs/womens-health-rnd-opportunity-map_2023_508.pdf
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GDP impact of closing the women's health gap for the top 10 conditions, $ billions D

Channel with the highest contribution to GDP impact: e Fewer early deaths e Fewer health conditions Increase in productivity Q)¢

@

Premenstrual syndrome 115 [~op

©

Depressive disorders 100 (£>

Migraine 80 -

0 (@n-N

Approximately80 percentof Other gynaecological diseases 69 -

women indicate that menopause

interferes with their lives, and ~ “"*" %™ v

roughly onethird of these women  .acmic near disease 4
also experience depression.

Osteoarthritis 35 Adjusting for the actual

disease burden would place

menopause among the top

two conditions, with a GDP
impact of ~$120 billion

Asthma 24

Drug-use disorders 20

Cwvarian cancer 17

Note: Based on estimate, number of women aged 46-55 (excluding peri- and postrmenopausal women), multiplied by the share of symptomatic cases (92%).

Source: Endometriosis prevalence from WHO; prevalence base for GOP impact calculation from IHME GBD (2019)
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Fibroids

A Leiomyoma (fibroids) are common, present in
70% to 80%f women by the age of 50 years.

Menstruation: science and societfPubMed (nih.gov)

A Uterine fibroid tumours were estimated to cost
the United State$5.9- 34.4 bhillion USD
annually.

The estimated annual cost of uterine leiomyomata in the United States

ScienceDirect

ELLENTERNATIONALIGTRATEGY SUMMARY

Structural Causes “PALM”
Polyp
Adenomyosis
Leiomyoma

Malignancy

Critchley. Menstruation: science and society. Am J Obstet Gynecol 2020.

Non-Structural Causes “COEIN”
Coagulopathy
Ovulatory
Endometrial

Tatrogenic
Not Otherwise Classified (eg, AVM)
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https://pubmed.ncbi.nlm.nih.gov/32707266/
https://www.sciencedirect.com/science/article/abs/pii/S0002937811023532
https://www.sciencedirect.com/science/article/abs/pii/S0002937811023532
https://pubmed.ncbi.nlm.nih.gov/32707266/

Mission statement

Elle International advances access to safe,
sustainable, and affordable solutions for
62YSyQa KSIFIfGKE gKAES
through education and socieconomic
inclusion.

ELLENTERNATIONALIGTRATEGY SUMMARY 12



What we do

CAMPAIGNS & PUBLIC ENGAGENEVe transformative, equipased public policies and just so@oonomic conditions for women and

PROGRAMMERS &0 A3AYI 0A4aS 62YSyQa KSIfGOGKZI AYLI NI | OOdzNI 4GS KSFfOK AYyTF?
and treatment, empowering women and girls to make informed choices about their bodies and futures.

DIGITAL PLATFOREmpowerwomen and girls with agency over their health information, advance inclusive research, and provision
equitable health services.

DIAGNOSTIG® overcome delays in diagnosis improving the quality of life for women and girls, reducing barriers to care, and yioritisin
needs for investors and researchers.

RESEARQ6l democratise exceptional care and the research process to accelerate effective diagnostics, treatments, and curesdor chron
diseases and disorders.

PRODUCTaf the highest quality, safe, sustainable, affordable and accessible
ELLENTERNATIONALIGGTRATEGIMMARY 13



T
Improving quality of life through
diagnosis of chronic diseases and

conditions
0 00O —
5 8
Community E €B
leaders -
Policy Unified patient information for Al
600 makers enabled healthcare services
AR &
AA&
Healthcare and v=
@ implementation =
partners Public commitment driven by an
accurate understanding of
E w menstrual and reproductive health
D bDhQa A
o) A Lo
W Affordability, and access to
safe and sustainable
Schools

Media
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products
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Private
sector
0 Democratise care and the research
Parmer'\\'\%"‘“ process to accelerate diagnostics,
=7 treatments, and cures “\\6
Endi iod O We
nding period poverty e Wo'
with period care chane The

What weé

o) Sustainable cities and communities

@ Right to health

0 Right to water and sanitation

@ Right to education

i

Transformed societal
structures bridging the
I AY 62YSyQa
and empowering
women and girls
through promoting
dignity, education,
health, and socie

economic inclusion ) )
Right to gender equality

@ Right to human dignity
@ Right to work

OO Responsible consumption and production
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. Nonwoven organic plarbased fibres

Technological Ecosyste

> >

N

. Product line

Latest generation manufacturing
technology for efficiency, quality, and high
output, including predictive maintenance.
Al driven quality assurance.

Al enabled data driven supplier assurance.

>

> >

. Moxie

Latest generation manufacturing
technology.

Diagnostic enabled products.

Al enabled data driven supplier assurance.
Engagement on education, research, and
accessing products.

Location services for women to locate
Moxie dispensers.

NFC for product access and unifying
physical products with Womany.
Connectivity for stock and dispenser
optimisation.

14

. ElleHealth

Enables the collection of comprehensive
patient data, while preserving privacy,
ensuring security, and placing the patient in
full control.

Patients themselves contribute directly to
health information.
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5. Diagnostics

A Al driven precision diagnostics commencir
with menstrual and reproductive health,
then maternal health followed by other
FNBFa 2F 62YSyQa KS

A Includes Al inference on embedded device
for low resource environments.

6. ElleStudies

A The collection of good quality healthcare
data, in a trusted and safe way.

A Revolutionise the management and
GNFX O1Ay3a 2F 62YSyQa
other chronic diseases.

A Enables stakeholders to communicate
traversing silos to share learning and
enhance collaboration across initiatives to
improve collective effort.

A Connects patients to verified information
on best care practices, medical
professionals, clinical trials, and similar
patients near them to create community.

7. Data management platform

A Architected to support data ingestion and
data management tetore, manage, share,
find and use data for Al enablement.

8. Womany

A Connects girls and women to verified
information on best care practices and
medical professionals to guide them on
their health journey.

A Provides assurance for products and
services.
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Elle is comprised af

supporting noaRcommercial operations.

A Menstrual care
A Dispensers
A Treatments

A Diagnostics
A Partner products

ELLENTERNATIONALIGTRATEGY SUMMARY
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operations, with revenue from commercial activities

A Education programmes
A CSI programmes
A Corporate programmes
A Digital platforms

A Womany

A ElleHealth

A ElleStudies

16



@ CAMPAIGNS UBLIC ENGAGEMENT

Policy
A Prioritisationc9 YA dzNAY 3 62YSyQa KSFf GK A& LINA2NRGA:Z
A Breadth¢9 f dzOARF GAyYy 3 GKS ONBIRUK 2F 62YSyQa KSIk
A Collaborationg Platform to share learning and enhance collaboration.

Health
A Beyond hygiene A health and human rights issue.

op oM ey

Information
A Expand information and knowledge To eliminate unsafe practices.

A Awarenes<{ F ¥83dzt NRAy3 62YSyQa RAIyAGE G2 ONBIGE oy FrotAyd Syog)

(N>

Education
A Curriculag To reduce stigma and contribute to better education and health outcomes.

Product & Services
A Equity enablecg To support users in accessing their choicproflucts, services, diagnostics, and treatments.
A Climate focuse Sustainable solutions with minimal environmental impact.
A Business driverg Provide solutions that meet demand lotgym, and support R&D for diagnostics and treatments.
A Standardsgc Sandards to ensure products and services are of the highest quality, effective, and safe.

ELLENTERNATIONALIGTRATEGY SUMMARY 17



i) EDUCATION PROGRAMMES

0 0o
[=T=T=]

Opam Teym

Our programmes are centred on several population groups:
A Girls and Women in Schools
A Women in the Workplace

A Underserved Communities

s

A Healthcare Providers and Educators

A Innovators and Researchers

ELLENTERNATIONALIGTRATEGY SUMMARY 18



i) EDUCATION PROGRAMMES

0 00
[=T=T=]

Establish a Health Ambassador at each school:
Immediate stage:
Al KFYLAZ2Y F2Nl g62YSyQa KSIfOKo®

A Delivers education and training on menstrual and reproductive health.
A Oversees management of Moxie and provided with usage data.
Later stage:

On-boards students onto the Elle ecosystem.

A Womany
A ElleStudies
A ElleHealth K

A Point of contact for researchers and healthcare professionals at the schoc L

ELLENTERNATIONALIGTRATEGY SUMMARY 19
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PERIOD CARE TO COMMUNITIES

Assisted

> 60000

women and girls with
menstrual cups and period 8
underwear since inception. é,/
Assisting an average of

>10 000

annually.

Period care interventions across

African countries.

Qualitative project focus areas

» |mprove access.

= Reduce environmental impact.
= |mprove school attendance.
= Reduce stigma around menstr

= Project concept expansion.

Outcomes:

o
50% INcrease jn attend
menstruation.

Nearly 609
school day,

84% of girls re

Ported bej
dealing with ¢ -

heir menstrya

ELLENTERNATIONALIGTRATEGY SUMMARY

uation and safe period care.
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Evidence for assured impact

9 f finf@atesevidence into all stages of work, providing assurance for all initiatives. This includes evidence based
on individual programme and project monitoring and evaluation to improve impact and drive accountability to
programme and project participants.

-

A AdvocacyBy demonstrating realvorld impact of key issues for women and girls. Elle can

provide decisiormakers with the information they need to make informed decisions that cal |
CHANGING

lead to effective and impactful policy actions.

A Continuous ImprovementWith evidenced incorporated into the operational fabric of Elle, it FUTURES
encourages a culture of continuous improvement, allowing for the evolution of strategy bas
on successes and challenges.

A Accountability. The assurance driven approach fosters accountability to the communities E Wpod‘y - !
Sy3r3Sa 6AGKI SyadNAy3d GKSANI ySSRa FyR e o @~
o

A Programme DesigrEvidence enables the refinement of programme design, to tailor
intervention for more effective and relevant initiatives.

A Improved Decisiormaking:Evidencebased decisioimaking ensures more efficient and
STFSOGAGS RSLI 28YSyild 2F NBaz2dz2NOSa Ay || ff
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Our context
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Girlsand Womenin Schoolsg Studentsin schoolsacrossAfricaface barriersto educationdue to inadequatemenstrualproductsand health education
Elle is empoweringthem by providing easyaccessto essentialand sustainablemenstrual products through Moxie and by imparting comprehensive
education Thissupportreducesabsenteeismboostsconfidence andimprovesacademigerformance

Women in the Workplace ¢ Women in workplacesoften encounter difficulties managingmenstruationdue to a lack of resourcesand facilities By
installingMoxie dispensersand fosteringa culture of opennessand support, Elleis enhancingworkplaceinclusivity,comfort, and productivity for female
employees

UnderservedCommunities¢ Communitiesin rural and impoverishedareasface the greatestchallengesin accessingnenstrual products and health
education Our efforts usingtechnologyreachthese marginalisedoopulations,providingthem with essentialresourcesand knowledgeto managetheir
healtheffectively

HealthcareProvidersand Educatorsg Our comprehensiveeducationcomponentextendsto healthcareprovidersand educators By equippingthem with
accurateinformationandresourcesthey canbetter supportwomenandgirlsin managingheir healthandaddressingproaderwomen'shealthissues

Innovators and Researcherg Our holisticg 2 Y S fe@ith solution benefits innovatorsand researcherdnvestedin solvingwomen'shealth challenges
beyond menstruation Thisprovidesan opportunity to explore, innovate, and contribute to advancementan women's healthcarewhere solvingthe

challengedn Africaform the basisof a globalsolution harmonisingfragmentedand complexdata with Al to empower and support the medicaland

researchcommunities

ELLENTERNATIONALIGTRATEGY SUMMARY 22



The Elle advantage

9 f ts®afegyis the result of extensiveexperienceconductings 2 Y S ¥fe@lth interventions acrossthe African continent It is an enduring strategy establishinga
technologymoat aroundeveryaspectof the operation Thetechnologyhasnot existedin a fully integratedholistic solution previously,providing Ellewith the motivation

fora ¢ K& gStrategicall® f fadvahtageexistsin severakeyareas
Locationeconomicsg Locatedin a specialeconomiczonecombinedwith fully localisedproductionand a supplychainin a soft currency,confersoperationaland economic

advantagessnhancingd f fc@rpeititive position domesticallyand internationally The SouthAfrican Governmentoffers the R&Dtax incentive allowing scientificand/or

%%
technologicaR&Din the countryto deduct15®%60of its R&Dspendingvhendeterminingtaxableincome
Supplychain ¢ Locatedin proximity to the cultivation of numerousorganicplant-basedfibres ensuresa diversity of supplyoptions. Combinedwith data driven supplier

(®
®~) assuranceensuresaresilientsupplychain

Moxie ¢ Theproductionline for Moxie hasbeendevelopedin conjunctionwith firms responsiblefor the productionlinesfor the automotiveh 9 a. @swith the product
line this ensuresthe highestquality output at scale,at the lowest production cost Connectivitywithin the dispensingunit supportsoptimisationof inventory levelsand

product mix, while location servicesenhanceutilisation. The inclusionof integration with Womanyincorporatesusersof the product line into the digital ecosystem,
preventingabuseand providing assurance Moxie itself servesas an effective distribution channelapplicableacrossa diversity of settings,fulfilling a need holistically

throughthe provisionof menstrualproducts,wipes,painrelief, andintegrationwith Womany
Manufacturing technology ¢ The latest generation manufacturingtechnologyincorporating predictive maintenanceand Al driven reattime quality assurancefor high

efficiency,unrivalledproductquality and safety,andthe lowest cost of production
Researchg The collection of good quality healthcaredata, in a trusted and safe way to revolutionise chronic diseasemanagementand tracking, and through which
23

a) (&

stakeholdersancommunicatetraversingsilosto sharelearningandenhancecollaborationacrossnitiativesto improvecollectiveeffort.

ELLENTERNATIONALIGTRATEGY SUMMARY
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Womany ¢ The application enableshealth accessand provides multifaceted utility for a diversity of userssupporting

products,servicesandresearch

Data managementplatform ¢ Enablegshe managementof the Moxie network globally,data driven supplierassurance,

datasetdevelopmentand MLOpgor Al drivendiagnosticsandthe nextgenerationof electronicpatienthealthrecords

Diagnosticsg Accessibleaffordable, non-invasivediagnosticsfor ¢ 2 Y S {fe@lth are non-existentin most parts of the
emergingworld andwill be agamechangerin alleviatingthe affliction of millionsof womenandgirlswho enduresuffering
becauseof a lack of diagnosis Low-cost testing kits, and no cost Al driven diagnosticsthrough Womany promise
widespreadadoption and exploit common distribution and engagementchannelswithin the Elle operation, a virtuous

cyclethat spursusergrowth, datagrowth, and of Al drivenservicedor women'shealth.

Patient driven data platform ¢ Enableghe collectionof comprehensivepatient data, while preservingprivacy,ensuring

security,andplacingthe patientin full controlwhere patientsthemselvesontributedirectlyto healthinformation.

Treatmentsg Utilise commonengagementand distribution channelsthe data and Al capabilitiesof Womany,and are a

naturalextensionof diagnostics

Reachg Theability to scaleto reachacrossgeographiesaand beyondmenstrualhealthinto maternalhealth,andwomen's
health more broadly,enabledthroughresourceintegrationand resourceextensionfrom uniting the three sidesof women

in the marketplacejmplementationpartners,andacademid researchinstitutions.

Purposec 9 f fgr@ddestasset peoplewith purposewho haveandcontinueto impactthe world aroundthem for good

ELLENTERNATIONALIGTRATEGY SUMMARY
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ELLENTERNATIONALIGTRATEGY SUMMARY

The future of Elle

A To position South Africa as the prominent and

influential player in the & 2 Y S yhedith
ecosystemglobally creating opportunities for
the emergenceof industriesthat arisefrom the
convergence of technology, harnessing the
transformative potential for economic and
societalbenefit.

A\ Affordability and accessare the two major

barriersthat keepwomen and girls from getting
the products, diagnostics,and treatments they
need 9 f f dp@aach will dismantle these
barriersandis premisedon; equity enablement
climate focus businessdriven, and leading in
transformative solutions.

25



Product & Services

Sixkeyareas

®
. =50

PRODUCT NONWOVEN DISPENSER DIGITAL DIAGNOSTIC¢! TREATMENT
LINE NATURAL FHES ECOSYSTE!
Equity enabled Climate focused Business driven Leadership in transformative solutions
Innovative approaches to support users Solutions that are sustainable with Provide solutions that meet demand To position South Africa as a global
in accessing their choice of affordable minimal environmental impact (e.g., longterm, and support R&D for f SIRSNIAYy 62YSyQa
YR al¥S 62YSyQa K plasticfree, biodegradable) so they do diagnostics and treatments. and economic benefit.
diagnostics and treatments. y20G 0S02YS G2Y2NNP
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Elle menstrual product line

Thehighestquality and safe
Environmentallyfriendly.

A Plastiefree andfully biodegradable

A Nosyntheticor semisynthetidibres.

A Nopetroleumbasedsuperabsorbentpolymers

A Organiglant-basedfibres cultivatedin SouthAfrica

>

A Nobondingagents
Flushablewipesto alleviateburdenson urbanandrural sanitationsystems

Fullylocalisedn SouthAfricato supportthe SouthAfricananinternationalmarket
Utilisethe mostadvancednanufacturingechnology

A IncorporatingAltechnologywith SouthAfricanco-development

A Ensuringoroductsare accessiblend affordable

VAN~

PERIOD WIPES
UNDERWEAR

> v

PADS LINERS TAMPONS CUPS
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Nonwoven natural fibres

Elleis workingwith domesticandinternational partnerson the developmentof the technicalnatural fibre supplychainin SouthAfricaacross
the followingplant-basedfibres.

e ¥ C

Hemp Kelp /seaweed Bamboo Cotton Lyocell Aloevera

Thesourceof supplyincludesthe following:
Cotton(CottonSA)
Hemp(EasternCape)
Bamboo(EasternCape)
AloeVera(EasternCape)

Kelp/ seaweedEasternCape)

> > > > > D>

Lyocell(VerveAdvantage SappiSaiccoMill in KZN)

Theseplant-basedfibres are not only criticalto sustainabilitybut provide the necessaryantimicrobialpropertiesensuringthe productsare of
the higheststandardand safefor usepreservingvaginalflora.

ELLENTERNATIONALI STRATEGY SUMMARY 28



Example sanitary pad

- Possibility to use: Hemp, Cotton,
Bamboo, Lyocell

-Topsheet e ————
¥*%X possibility to use: Cotton
Embossing*

Engraving
channels*

Perfume/lotion*

Backsheet

_ Extra Thin Core****
Backsheet Release Paper*—————e

Wings*

~ Wings Release Paper*

e———— Disposable
g . tape*

Pouch*

* = Options

ELLENTERNATIONALI STRATEGY SUMMARY 29



Product line + Measures + Diagnostics

Menstrual blood volume

Through consistent highuality
manufacturing the Elle tampons and
sanitary pads can provide women and
girls with measures of absorbency. This
can assist in diagnosing cases of heavy
bleeding and, in turn, undiagnosed

cases of adenomyosianemig
endometriosis, fibroids, liver and
kidney disease, polyps, polycystic
ovarian syndrome, pregnancy
complications, and even uterine or
endometrial cancer.

ELLENTERNATIONALIGTRATEGY SUMMARY
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Topsheet ————o

Soft edge
with/without cuff*

Extra Thin Core*

Backsheet

Backsheet release
paper* \}

—e

e———— Embossing*

o——— Perfume/lotion*

»—— Wings*

Wings release
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\J metabolic diseases (diabetes)
cardiovascular diseases

non-gynecological cancers
systemic inflammation cancer
v infection infection
Bl endometriosis

TR
. Ty
CEA E; % CRP

CA125  selected ~“»‘

Menstrual blood proteome

Yang H et.al (2012) identified a total1ai61 proteindn o , biomarkers S5

) i endometriosis * ovarian cancer '

menstrual blood 385 proteinawere foundunigue to f “
menstrua| b|ood :: Fefwi;a' cancer CA-125

The detection of a distinct subset of 385 menstrual blood
proteins not identified in venous blood or vaginal fluid

constitutes an important list of candidate markers. 1 Dnakedeye

ﬁ detection

signal \\

Oe /), ',_D_)j

multiplex / =
sensor patch

smartphone -based
semiquantification

- Source: A Wearable4pad Diagnostic for the Detection of
: Disease Biomarkers in Menstruation Blood
- Dosnorl et.al (202%
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5

Together with partners Elle is incorporating
diagnostics in the Elle sanitary pads capable of
detecting a range of conditions. Thepad
diagnostics integrate with Womany.

ELLENTERNATIONAL|I STRATEGY SUMMARY

Health domain Analytes

Diagnostics for menstrual effluent

Anemia

Ferritin

Vitamin D status

Vitamin D

Hormonal health

ThyroidStimulating Hormone

Cervical cancer

High Risk Human Papillomavirus

STI Chlamydia
Reproductive health Estrogen
Reproductive health Progesterone
Diabetes HemoglobinA1C

Cardiovascular

Low-density lipoprotein

Inflammation

CReactive Protein

Fertility andperimenopause

Anti-Mullerian Hormone

Fertility andperimenopause

FollicleStimulating Hormone

Fertility andperimenopause

Luteinising Hormone




Data Driven Supplier Assurance

Sustainabilityis synonymouswith quality and efficiency,permeatingthe entire operation from providing cultivators of the
plant-basedfibres with acceptableliving conditions,to the appropriationof businessproceedsfor socialimpact Toenable
digital traceabilityfrom farm to the finishedproductsa data driven supplierassuranceplatform basedupon an extensionof

IBM Food Trustwill ensuretransparentsourcingproviding unprecedentedtransactionaldata in real time. This,combined
with multi-yeartrade relationshipswill enabledeepercollaboration,enforcingethical practicesin the supplychain,and lay

the foundation to addresssupply chain sustainabilityissues The transparentchain of custodywill enable consumersto

understandthe impactof their purchaseshrough Womany

TheAlenableddatadrivensupplierassurancewill improve supplychainresiliencythrough:

A Improvedvisibility and proactivity,

A Consolidatiorand collaborationto optimisefulfilment options

A Increasedtraceability through Al assistedestablishmentand maintenanceof records containing Key Data Elements
(KDEsgssociatedwith different CriticalTrackingevents(CTEsIn the supplychainand supportingGS. Standards

RATEGY SUMMARY



@ Location

The manufacturing facility is under
RSOSt2LIYSYyd Ay { 2dziK
Special Economic ZogeCoegan the

Eastern Cape.

CoegaSEZ
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Goto-market

Overtime the market will extendfrom menstrualand reproductivehealth, to maternalhealth
thento ¢ 2 Y S e@lthin generalthrough both the diagnosticeind Womany Geographicaive
are working with multinational partners to ensurethe extensionof the Elle product line to

international markets, as well as the adoption of Moxie, the diagnosticsand Womany This
includescollaboratingwith firms like Translatedto incorporate local languagesn the digital
ecosystem Further to this are agreementswith academicand research institutions and
consortia including the Al Africa Consortium We continue to establish distribution

agreementscoveringthe largestretailers, as well as those in medical and pharmaceutical
distribution, and implementation agreements with healthcare non-profit organisations
Agreementsare under developmentfor both the Elle product line and for retailers' private

labels

ELLENTERNATIONALIGTRATEGY SUMMARY
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If you talk to a man ina
language he understands,
that goes to his head. If you
talk to him in his own
language, that goes to his

heart.

~ Nelson Mandela

O
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Moxiethe background

Employeesand students endure the repercussionsof inadequate ¢ 2 Y S yigakih
support, which not only affects their immediate well-being but also underminestheir

long-term educationaland professionaprospects

In the employee spherg workplace environments often lack adequate facilities and
resourcesfor managingmenstrual health. Women face obstaclesin accessingsanitary
products and private spaces, leading to discomfort, anxiety, and compromised

productivity.

In the student spherg the burden is equally profound. Many schoolsin SubSaharan
Africastruggleto provide adequatemenstrualhygienefacilities, resultingin girls missing
valuableschooldaysduringtheir periodsnegativelyimpactingacademigerformanceand
perpetuating educational disparities Furthermore, societal taboos surrounding
menstruation contribute to girls feeling ashamed and isolated, impacting their

confidencementalhealth,and overalleducationalexperience

ELLENTERNATIONALIGTRATEGY SUMMARY
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Moxie

A Foraccessibilityof menstrualproductsin workplacesschools publicspacesandcommunities
A Networkedfor efficientstockmanagement

A Usagedatais usedto optimisingresourceallocation
A NearFieldCommunicatiorto control the dispensingf itemswith \Womany

A Topreventabusein environmentswherethe contentsare free.

A Controlthe dispensingpfb { ! LaBd@aginalrings

A Supportsthe redemptionof voucherswhere contentsare subsidisedhrough outsideschemes

p>N

SupportswWi-Fihotspotsin impoverishedcommunities

p>N

Designedand manufacturedin SouthAfricausingthe O 2 dzy” GuikbEhd@ve supplychain

A Atleast15000units to be manufacturedannuallyfor internationalhygieneandfacilitiesmanagementompanies

37
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Moxie connectivity

Unifiesthe digital ecosystenof \Womanywith the Elle productline and
the dispensinghrough Moxie.

Elleis collaboratingwith leading networking and telecommunications
firms on the incorporationof connectivityfor the Moxie dispensersThis

= @ 1) ora &

Wi-Fi Mobile NFC LoRa Satellite

includes
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Health System Strengthening .................................................................................

Sloued1uyds]

u»
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provisioning health systems to connect the unconnected to healthcare and Forum High-Level Event!
AYLNROPS 42YSyQa KSIfGK 3t 20Fffeod

At the Partner2Connect High-Level Panel at the WSI5+20 Forum High-Level
Event 2024, USD 4.8 billion in investment commitments toward global
connectivity were announced, bringing the total pledges aimed at closing the
digital divide to USD 50.96 billion, over half the USD 100 billion goal set for
2026.

This milestone is ane of the most significant achievements of the Coalition, and
we extend our gratitude to everyone who made it possible. The new pledges
announced at the WSI5+20 Forum High-Level Event included commitments
from: AT&T, the Government of Canada, Elle International, and Microsoft.

@ 6(%& == Microsoft

INTERNATIONAL
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https://www.itu.int/en/mediacentre/Pages/PR-2024-05-27-Partner2Connect-global-connectivity.aspx

Find yourl\/loxie®

”‘ ‘L

Locations services support locating the
nearest Moxie dispenser through Womany.
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Dispensing

Depending on the model, Moxie supports the provision of:

/j} Sanitary pads
Liners

Tampons

NSAIDsThe provision of ovethe-counter nonsteroidal anti
inflammatory drugs like Ibuprofen for menstrual related pain.

Vaginal ringsFor the effective provision of pain relief and
therapeutics to women.

|
Wipes
O
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Digital ecosystem

Ourapproachis not just about providingproductsor information; it's a holistic, tech-driven ecosystenthat
transformshow ¢ 2 Y S fe@lih challengesare approached By blendinginnovationand technology,we're
creatinga dynamicand inclusiveenvironmentthat empowerswomenand girlswith knowledge resources,
and personalisechealthcaretools, contributing significantlyto health equity and overallwomen'shealthin
Africa

Harnessinghe power of technologyMoxie is virtually connectedto a digital ecosystemncludingWomany,
enabling the unification the three-sided marketplace of women in emerging markets, academic
researchers medical professionals and implementation partners. By uniting Moxie with Womany,we
bridge the divide between the digital world and the world of physicalproducts Importantly, the digital
ecosystenprovidesthe bedrockfor the provisionof forthcomingAl driven precisiondiagnosticdor related
chronicdiseasesndconditions

Thearchitectureof Womany,is suchthat it is basedon a datamanagemenplatform utilisedbythe g 2 NI R Q
largestorganisationsand canbe scaledasa platform for next generationelectronicpatient health records
Thisprovidesfor the rollout of a unified data platform neededfor precision,individualhealthcare,andthe
application of Al services across healthcare broadly Lastly, Elle is engaged with | F NAl€dirQa
telecommunicationgirm for Womanyand Moxie deploymentin low resourceenvironments
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Womany

Overview: K

A Innovative women's health application by Elle International.
A Designed to support women through all stages of life, from menarche to menopause and beyond.
Key Features:

A Personalised Care Plans.

A Cycle Tracking: For example, monitoring menstrual cycles and ovulation.

A Fertility: Predicts ovulation to aid in family planning.

A Educational Content: Best cgpeacticeson common health issues like PCOS and endometriosis.

A Disease Detection: Offers tools for early detection and management of gynaecological conditions.
Community Support:

A Provides a supportive community for women to connect and share experiences.

A Offers a platform for women to seek guidance and support from peers and healthcare
professionals.

Accessibility:

A Freely accessible to all women, ensuring inclusivity and equity in healthcare.

A Integrated with ElleHealth, ElleStudies, Moxie, and diagnostics for a comprehensive healthca ‘ /
experience.

Impact:

A Bridge the gap in women's health by providing accurate information and support.

A Empowers women to take control of their health and wesing.
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Womany

TheEllemobile applicationprovidesa menstrualand fertility calendarthat helpsto track period and health
status,while providinga safetynet by analysingnputs and notifying in caseof increasedchanceof a serious
gynaecologicatliseaseln suchcasesNomanyconnectswomenand girlsto verified information on bestcare
practicesandmedicalprofessiona