COMPANY PROFILE
Tarjeta 1991 Group S.A.
Tarjeta 1991 Group S.A. aims at national and international marketing
of products and services of various sizes, favouring as a major
commercialization initiatives for products and services at low cost by promoting
access to them.
Tarjeta 1991 Group S.A. carries out its own imports and exports of
products, and opens markets for international products within its portfolio, not
only with a focus on the private sector (final or industrial), but also with
openness to the Public sectors (tenders), both National or International, we are
supplier of the State, United Nations, Inter-American Development Bank, World
Bank or European Union.
Through its services, it focuses on carrying out commercial
activities that favor the growth of the countries where we establish, link or
represent ourselves. Having as main focus: 1) the generation of foreign
exchange for the exporting Country, 2) collaboration in the generation of new
jobs and 3) diversification in exports of products and services, 4) Innovation and
development of new technology.
Tarjeta 1991 Group S.A. It does not focus its activity on a single
item or sector, but has diversified its activities and interference sectors so that
commercial continuities can be generated, analyzing the best options according
to the destination country, taking into account production deficits or lack of
product. or service in the destination market, as well as the introduction of
products for re-export.
In this area, the Group operates in the sector of:
1. Food (Finished products and raw material);
2. Animal Feed (Finished Products and Raw Material);
3. Alcoholic Beverages (Typical of the regions);
4. Renewable Energy (Solar, Wind, Electric Buses);
5. Industrial Machinery (For food, construction, mining or energy sectors);
6. Construction Material (Cements, Lime, Plasters, Bricks, Additives);
7. Services (Construction, Engineering, Renewable Energy)

With headquarters in the Republic of Argentina, where the final
decision on the conduct of operations and developments that the Group makes
in its different variables is taken.
Currently the Group is established in over thirty-two (32) Countries
and has more than two hundred and twenty-one (221) associated specialists to
meet the developments and activities.
The trend of application of the marketing is done in Five (5)
Continents, achieving efficiency and commercial interrelationships, favouring
the growth of the production of the Companies that are linked.
In financial objectives, the Group through its associated promotes
commercialization at low cost with long-term contracts.

The Areas
Tarjeta 1991 Group S.A. is divided into Six (6) specific areas which
are the following:


Tarjeta 1991 Import & Export, developing and specifying business
opportunities worldwide character between Private Companies, Public
Companies and Governments, providing products of various kinds and
quality according to the demands of customers and adapt the same to
the destination market and the buyer wishes purposes.



Tarjeta 1991 Hypermarket online and by phone that represents the new
way to buy food products as appliances, paints, building materials
without leaving the home (only for Argentine Market).



Tarjeta 1991 Travel is for tourism only for our National and International
Clients. We have a wide range of services for various activities proposed,
as passages of planes, buses, full service travel or vacation, hotels, and
more varied selection of activities.



Tarjeta 1991 Real Estate is area of the Group engaged in Real Estate
operations in fields, homes and businesses accepting orders for third in
buying and selling in Latin America, African and Oceania.
Achieving growth in recent years in Capital and Buildings in the
Countries where we are.



Tarjeta 1991 Culture and Education it is the Area of Social Project that
accompanies the Commercial Business development of the Tarjeta 1991
Group.



Tarjeta 1991 Health it is the Area of Social Project that accompanies
commercial development of the Tarjeta 1991 Group, is based in the
promotion and opening for the different Countries where the Group is
established, reached agreements with Public and Private Entities of Top
Level to treat the needs of each applicants.
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History
Established in the year two thousand and nine (2009), with the aim
of competing in the national environment with low values in mass access
products, the Group grew to be a supplier of the National State of the
Argentine Republic, and through the links made the Group develop the
expansion of its borders towards foreign markets, following the same
guidelines and vision.
In this direction, in the year two thousand and eleven (2011) we have
directed our expansion policy towards the establishment in the Countries
where it is feasible, in order to generate opportunities to commercialize
products of Associated Companies or to produce our products and lines
locally, to Through the same, generate relevant local work activities, favoring
the countries where we are.
Since 2017 and through the wide range of reception and activity of
the Company, the corporate structure was modified, giving rise to Tarjeta
1991 Group S.A. in order to unite the detailed activities and sectors.
As a basis of the generation of activity and the opening established
in the past, at the end of 2019, and as a consequence of the Company's
work plans, the Tarjeta 1991 Export Exchange was born, where the main
focus is on the international promotion of products and services, and which
are massively communicated to the entire spectrum of public and private
clients that the Group has.
Having the study for the year 2020, of the payments through
exclusive electronic systems that Tarjeta 1991 Group S.A. will develop
linked to the National and International Commercial Banks.
Through the continuous passage of time, the Group has
diversified its clients from the private and public sectors, complying with the
demands of both sectors, in turn, through the Associate Specialists has
developed a wide range of services and short times of response to the
requirements that favor growth, competition and objectives that were
stipulated and applied from the origin and birth of the same.
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Countries
Below is informed the countries and markets where Tarjeta 1991 Group S.A.
has commercial possibilities

































Argentina
Uruguay
Paraguay
Chile
Brazil
Peru
Colombia
Ecuador
Panama
Dominican Republic
Costa Rica
Mexico
Canada
Spain
France
Italy
Bulgaria
Lithuania
Poland
Czech Republic
Croatia
Greece
Belarus
Turkey
Tunisia
South Africa
Japan
Australia
Malaysia
Thailand
Indonesia
Vietnam
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Global Headquarters
Tarjeta 1991 Group S.A., Street El Blanquillo 2016, Ciudad Evita,
Province of Buenos Aires, Republic of Argentina, Zip Code: B1778IBR

COO International
José Lo Russo

José Lo Russo
COO International
Tarjeta 1991 Group S.A.
Office: Buenos Aires, Republic of Argentina
Phone: +54 11 6379 1625
E-mail: tarjeta1991@tarjeta1991.com.ar
business.center@tarjeta1991.com.ar
Website: www.tarjeta1991.com.ar

